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Welcoming the Year of the Horse

acau has rolled out the red carpet to welcome the Year
of the Horse, with celebrations for visitors and lo-
cal residents, young and old, in grand style. As in previous
years, Macau Government Tourist Office (MGTO) officials
and representatives from other government departments will
greet the public at popular tourist sites, wishing everyone good
fortune for the coming year. Best of all, following the success
of the first Chinese New Year parade last year, MGTO has
brought it back again in time to welcome in the Year of the
Horse, this time with performers from overseas and a new
route through East Macau, as well as the Northern district.
On the first day of the year, January 31, MGTO and the
Civic and Municipal Affairs Bureau will present Spring
Festival celebrations at the Ruins of St. Paul’s and Senado
Square, and along with travel trade representatives, will per-
form the eye-dotting ceremony for 18 lions and a 238-meter-
long golden dragon at the Ruins of St. Paul’s, and light fire-
crackers at Senado Square. Afterwards, they will join gods

of Fortune, Prosperity and Longevity wishing all good luck
and distribute lai see to members of the public gathered
there. In the meantime, a parade featuring the 238-metre
golden dragon and the 18 lions will start from the Ruins
of St. Paul’s, traverse Senado Square and pass by Macau
SAR Government Headquarters, Lilau Square, A-Ma Tem-
ple and Sai Van Lake Square, wishing Macau residents and
visitors a vibrant and prosperous Year of the Horse.
Themed “Joyous Celebration to the Bountiful Year of
the Horse”, the Parade to Welcome the Year of the Horse,
will take place on February 2 and February 8. On February
2, third day of the Chinese New Year, the parade will fea-
ture 13 elaborate floats and 1,038 performing artists, with
fireworks and floats on display afterward. The parade will
begin in front of the Macau Science Center, go through Av.
Dr. Sun Yat Sen, and wend its way toward Sai Van Lake
Square, where artists will perform and a fireworks display
will light up the night skies at 10 pm. Twenty-three local

Last year’ Chinese ear parade in Northern District
ogoooopoOOoOoOoooo

associations and eight coming from Mainland, Hong Kong,
Malaysia, Japan, Portugal, Taiwan China, Indonesia and
South Korea, will send performers to add their artistry to
the parade. LED screens will be placed in strategic sites for
spectators to watch the parade live, and for those at home
TDM and Macau Cable TV will do live broadcast and, to-
gether with TVB Jade channel in Hong Kong, will also air
the parade in subsequent days. MGTO has also cooperated
CTM to launch a mobile text message game for citizens to
choose their favorite performance team among the local
teams, with the most popular team to win a trip to watch the
Popular Street Marching Parades in Lisbon, Portugal.

On February 8, ninth day of the Chinese Lunar calendar,
a parade of floats will set off from Rua Norte do Patane and
finish at Rua do Mercado de Iao Hon, where performances
will be staged. Floats from the parade will be on display
at Sai Van Lake Square and Tap Seac Square as part of the
New Year’s decorations. m
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VOICE FROM THE INDUSTRY

DIRECTOR’S MESSAGE

How Sheraton Macao
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A new year with
new opportunities
for achievement

his is the season for new beginnings, when

we not only welcome 2014, but start mak-
ing plans for the upcoming Year of the Horse.
To create a truly memorable experience for the
many visitors coming to Macau during this holiday season, the city
has prepared a wide array of celebrations and activities for children
and grownups. Toping the bill is the Chinese New Year Parade which
we are determined to transform into another big event of the city.

Now weekends are more fun than ever in Macau, with more enter-
tainment and colorful cultural performances all over town, wherever
people gather to appreciate our historic monuments and other tourist
attractions. A new guide through Chinese temples and a smartphone
application have been made available, as part of the new walking tour
itineraries program, “Step Out, Experience Macau’s Communities”,
which is designed to show tourists our less visited neighborhoods,
taking them away from the crowds in the city center.

It was a great pleasure for my colleagues at MGTO and | to meet at
the end of last year with members of the travel trade for a briefing on
our ongoing campaigns and projects, and some that are coming up,
not only to inform, but to inspire the local travel trade to participate
fully and share their views with us.

We also met with Macau overseas Macanese community, who
were in town for their reunion last month. Their meeting is not just an
important event for the more than one thousand people who attend,
but a special occasion for the whole city, because the Macanese com-
munity represents our unique blend of east and west cultures, espe-
cially in language and cuisine.

And speaking of cuisine, congratulations to our fabulous res-
taurants who once again exemplify Macau’s world-class destination
status by being included in the 2014 Michelin Guide for Hong Kong
and Macau.

Looking ahead for 2014, the major policies in tourism for this year
have been laid out, with stress on initiating a tourism development
master plan, improving the supporting laws and regulations, as well
as enhancing industry training and service quality. At the same time,
we will continue to promote tourism awareness in the community and
to give our support to the development of diversified tourism products
in order to broaden our tourism market portfolio. These few words
represent a lot of work, which can only be accomplished with the sup-
port of all of you so that together we can transform Macau into a World
Center of Tourism and Leisure.

Director of Macau Government Tourist Office

Maria Helena de Senna Fernandes
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is changing the game

Macau Travel Talk meets Sheraton Macao
Hotel Cotai Central GM Joseph Dolp

«“ I t’s a game changer” is how managing director
Joseph Dolp describes the Sheraton Macao
Hotel Cotai Central, which opened in 2012. What
he means is that unlike most leading hotels in town,
Sheraton is focused on families, making it a “true
hospitality brand, not just a casino brand.”

The 4,000 room, five-star hotel, Starwood Hotels
& Resort’s largest hotel in the world, is one of the
anchors of Sands Macao’s Cotai Central complex,
which includes a shopping center,
restaurants, casino and two other
hotels, the Conrad and Holiday Inn.

Macau had no problems ab-
sorbing the new inventory of guest
rooms. Mr. Dolp credits this early
market acceptance to the farsight-
edness of Sands Macao’s chair-
man Sheldon Adelson, who could
see that Sheraton’s market share
would continue to increase.

Sheraton Macao distinguish-
es itself from its competitors by
targeting the family market and
offering them something differ-
ent. For example, Mr. Dolp says,
it welcomes the younger set with
programs like the tie-in with
DreamWorks, with rooms decorat-
ed according to the themes of DreamWorks films,
characters representing the stars of popular mov-
ies mingling with the public and greeting younger
guests and even including menu items with names
like “Shrekfast.”

The hotel also boasts attractive facilities for
meetings, incentives, conventions and exhibitions
(MICE) events, with 10,000 square meters of ball-
rooms and breakout rooms, which includes a grand
ballroom that is the size of “11 basketball courts,”
and a floor plan that allows guests to go from their

rooms directly to the conference without having to
enter a casino.

“We’re seeing a very positive trend in the MICE
market, with an increasingly different market mix,
and with people staying longer. We are participat-
ing in bringing change to Macau,” Mr. Dolp says,
referring to a city-wide effort to diversify Macau’s
tourism products, and “promote Macau as an all
around destination.”

To cater to families and con-
ference attendees, there are two
outdoor swimming pools and an
indoor one, a variety of restau-
rants, including three at poolside,
and a high-end shopping mall with
almost 100 shops that serves the
entire complex.

This represents a big advantage
for Sheraton, Mr. Dolp says. “Co-
tai Central offers everything under
one roof, so it’s not a logistical
nightmare to organize a big MICE
event. You don’t find that in many
places in the world.”

While they are in Macau for an
event, MICE guests are likely to find
someone at the Sheraton who can
communicate with them in their own
language, because among the hotel’s 2,000-strong
staff, 25 nationalities are represented, a deliberate
policy to ensure topnotch service. Starwood has the
advantage of being able to tap into many feeder mar-
kets to recruit quality staff, Mr. Dolp explains.

He is looking beyond the success of one prop-
erty toward the success of Macau as a destination.
For sustainability, he believes, Macau needs to
be “an all around market, highlighting MICE and
families.” After all, he concludes, “When Macau is
successful as a destination, we all benefit.” m
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ecently, Secretary for Social

Affairs and Culture of
the Macau SAR Government
Cheong U laid out the major poli-
cies on tourism for 2014, which
stressed research, training, and
regional and international coop-
eration, in line with Macau’s posi-
tioning as a World Center of Tour-
ism and Leisure.

He introduced a general plan
for the development of the tourism
industry, which defined policies
and strategies for the coming year.
High on the list of items included
was a mid and long term plan for

Secretary Cheong
outlines plans
for tourism in 2014

Other plans include forming
a special working group to moni-
tor license application, a new pro-
gram for quality tourism services
that will invite participation from
the tourism sector, improvements
in administrative efficiency and
awards for service providers with
outstanding performance.

Travel and tourism profession-
als will be able to hone their skills
in training courses, with the pos-
sibility of establishing cooperative
agreements for training with over-
seas companies.

Support will continue for the

Joo0o0ogoooooooooooog 000000000000 0O000O0O000 tourism development to create a  tourism — awareness — campaign,
% goo240 000000000000 0000000000000 0000000 more attractive environment for — aimed at boosting locals support to
googboooobooboobooobooon O0“ 0000000 OO0 Oooogog visitors. tourism industry. Also to continue
00o0o0oooooooooooooooo O0” 0ooooooooooooooogo Macau Government Tourist  is the community tourism program,
oooooooo ooooo Office will continue to promote  which diverts traffic from congest-
o0 o000 ooooooooogr o O0000000000oO0ooOoOog  leisure tourism, he said, formulat- — ed areas and introduces visitors to
Jooooooooogooooooogoo 0000000000000 O00D0O0O0n @ ing a general plan for the industry  Macau’s lesser-known neighbor-
O0000000000000000o00O 0000000000000 000000D0  and revising licensing legislation,  hoods, and a public tender will be
goboboooobbooooooon gogoog strengthen  training, increasing prepared for the production of a
goooooooooooooooooooo 000000 O00D00O00D0” 000  awareness and improving service  new promotional video and adver-
ggobobooonoooouooooobooogn 0000000000 D0O000000oO0DoOgn  quality. The government will con-  tising.
oogooooooooooooooooogn O00000000D0000D0000000OO00 @ tinue to support diversification of The government intends to

goooooogoobobgboobobon
goooooooooboboboobobon

gboooogogbobobobobobon
goobooooboooooboooo

tourism products and the creation
of a cultural tourism brand with

take full advantage of opportuni-
ties for cooperation and exchanges

pgddoodooouooouooouoon O000000000000O00000  advertising created for overseas at the international level to build
oogooooooooooooooooogn O00o000oo0doooooodoOoDoOondO  aimed at an expanded range of awareness of Macau overseas,
ggobobooonoooouooooobooogn UoobbO0OOooobobbOoOooOoboDbOgd  source markets. Regulation for ho-  particularly events organized by
goooooooooooooooooooo goobbo0oooobbbOOoo0oO0oboDbO0  tels, travel agencies and tour guides  main international tourism organi-
goooooogoobobgboobobon oobbboooobbboodobDbOd  will bestrengthened and evaluation  zations. Regionally, emphasis will
gooooooobooon U000b0ob00oobOoo0bOo00OdnDOn  works will be conducted on law on  continue to be placed on the Pearl
ogbgdoboouooboobouooa gooooooggm illegal accommodation. River Delta. m

MGTO meets the press

Senna Fernandes is expected to announce
at the press conference the goals and ob-
jectives for the year ahead, in line with the

ey [ ]

meetings to take place in Macau later in
2014, the 8th Tourism Ministerial Meet-
ing and the 45th Tourism Working Group
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ollowing the tradition of past years, to be the promotion of leisure tourism, gooUooobDogoouoogonog gooouooouooouooouooogoog
in January Macau Government  MGTO will initiate a tourism develop- O0o00oo0o0oooooooon O0o00o00o0oo0ooooooon
Tourist Office (MGTO) organizes its An-  ment master plan; improve the supporting OO0 0000000000000OOOO gooooooooooooooo
nual Press Conference to review 2013’s  laws and regulations with licensingwork- OOO0000000000COO0O0O0O oogbbooobbooobobooon
achievement in tourism development and  flow optimization, and enhance the indus- OOO0OOO0O0OO0O0O0OO0OOOO0O goooooooooooooooo
unveil plans for 2014 to an audience of  try training. At the same time, MGTOwill O0O0O0O0O00O0OOO0OO0O doooooooooooooooao
trade and media, followed by a lunch. The ~ continue to promote tourism awareness in gooooobooobboooo doooooooooooooooo
Annual Press Conference has already be-  the community in order to create a high- O OOO0O00O00000O00O00O00O OoOooOoOooooOo@Pee)DOOO
come a chance for MGTO to meet travel  quality tourism services environment,and OO 0000000000 000OO0 oodoooooooooooogdo
trade and media, exchange, in prepara-  to support the development of diversityin U U OO0 00O oooooooooooooooog | —
tion for the year ahead. The Annual Press ~ tourism products and to build a cultural ooooooooooooggdnd gogoooouooogooogon -
Conference will be held January 22 while  tourism brand, coupled with the themed gooooooooobooooood goooooooooooooood z
MGTO is holding its Interim Marketing  promotional campaign, strengthening goooodooooooooood ooooooooooooooooo —
Meeting, running January 20 to 24, with  publicity, thereby broadening the tourism gboobobooboooodn oobooobobodm M
worldwide representative offices in town  market portfolio. Note to Senna Fern- i
for the meeting. andes special mention to MGTO’s support 2 O 1400 0O 0O 0O 0O O O O oo —
MGTO Director Maria Helena de  in the works to host the high profile APEC 0o B
I
H

goal of building Macau as a World Centre
of Tourism and Leisure. The main mode
of tourism development will continue

Meeting, as part of the program of the
2014 APEC Economic Leaders’ Meeting
in Beijing. m

1.
2.
3.
4.
5.
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MGTO focus points for 2014 New Thailand 00000000 Renewed MGTO
representative 00000000 Information
. Launch tourism planning and research, office 00000000 Counter unveiled

optimize overall tourism environment
. Strengthen industry management and training,
enhance tourism service quality

. Continue community tourism, open up diversified

tourism products

MGTO has se-
lected a new rep-
resentative office
to promote Macau

at the Macau
Ferry Terminal
ahead of Chinese
New Year, with an
open concept and
multi-media tools

oooooooo
oooooooo
0oooooo0oo
oooooooo

00000000
00000000

. Initiate series of promotional events,
construct tourism image with characteristics

. Participate in international and regional cooperation,
strengthen social and media communication

oooooooo
oooooooo
0oooo0Doo00oo
ooooo

to assist visitors,
including disable
ones, along with
the staff on site.

in Thailand, effec-
tive from January
2014.
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T he long-awaited Chimelong In-
ternational Ocean Tourist Re-
sort on Hengqgin Island, adjacent to
Macau, will open some of its main
highlights before Chinese New Year,
this year celebrated end of January.
Ready to meet guests is Hengqin Bay
Hotel with its 1888 rooms, as well the
ocean themed park, Chimelong Ocean
Kingdom, along with the Chimelong
International Circus Town, featuring
regular circus performances.

The newly opened tourism at-
tractions are part of the first phase
of Guangdong Chimelong’s Group,
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Hengqin theme park
ready for Chinese New Year

which is also the developer of China’s
largest theme park, Guangzhou Chime-
long Tourist Resort. Meanwhile, the
next phase of Chimelong Internation-
al Ocean Tourist Resort has already
kicked off in January, with two more
themed hotels featuring 2000 and 700
rooms, along with one of Asia’s biggest
5D special effect cinemas.

The project is expected to boost
multi-destination tourism in Guang-
dong-Macau and Hong Kong, offering
mainland and international visitors an-
other reason to come and stay longer
in the Pear River Delta region. m
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MGTO training attracts
thousands of industry professionals

I n response to a boom in Macau travel and
diverse customer demand, Macau Govern-
ment Tourist Office (MGTO) regularly organizes
professional training aimed at upgrading service
quality and efficiency across the sector. In 2013,
100 sessions of courses and seminars were held,
in which industry partners actively participated,
sending 5,214 attendees.

Among these, the latest initiatives were a four-
day workshop on “Effective Travel Agency Super-
visory Management” in November and December,
and a two-day workshop on “Techniques for Han-
dling Dissatisfied Customers for Tour Guides” in
November. Workshops were supervised by experts
from the Institute for Tourism Studies, Hong Kong

Polytechnic University and the Hong Kong Asso-
ciation of Registered Tour Coordinators.

Top level management standards and train-
ing are two of MGTO’s main working goals, and
seminars and training courses have been organ-
ized for travel agency supervisors, tour guides,
employees in the retail and catering industry,
along with tourism department personnel of Por-
tuguese-speaking countries.

MGTO works closely with industry partners
and training institutes to organize different kinds
of training programs to meet specific demands as a
way to improve service quality, in accordance with
the government’s stated goal to build Macau into a
World Center of Tourism and Leisure. m

Merit awards for
Grand Prix Committee
and Portuguese chef

n December, the gov-
ernment announced the
names of 40 individuals and
groups chosen to be awarded
decorations, medals, and cer-
tificates of merit in recogni-
tion for their outstanding
achievements, contributions
and distinguished services
rendered to the Macau Spe-
cial Administrative Region.
Two medals were con-

ferred in the category of
Tourism, one to the Macau
Grand Prix Committee, and
the other to renowned Por-
tuguese chef Anténio José
Neves da Concei¢do Coelho,
a long-time Macau resident.
The year’s highest award, the
Decoration of Honor — Grand
Lotus, was given to former
Chairman of the Legislative
Assembly Lau Cheok Va. m
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n December, Michelin announced

its highly regarded selections of
excellent restaurants in Hong Kong
and Macau for the 2014 edition of the
guide. The Macau portion of the guide,
which included 74 restaurants, added a
new three-star entry: the Eight, a Can-
tonese fine-dining restaurant that joins
plush French dining room Robuchon au

Michelin Guide 2014 lists
74 Macau local restaurants

DoOme, both in the Grand Lisboa Hotel.

A three-star rating is considered
the ultimate international recognition
in the restaurant community, with only
100 holding this distinction. In total,
56 restaurants and 18 hotels in Macau,
including two new hotels, were in-
cluded in the latest Hong Kong Macau
Michelin Guide. =
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n a recent briefing intended not

only to inform, but also to inspire
the local travel trade to participate fully
and share their views, Macau Govern-
ment Tourist Office cited some of the
highlights of its activities that are being

A Golden Week food guide will be
distributed to visitors during Chinese
New Year and at the beginning of May
and October, giving the public informa-
tion about Macau’s restaurants operating

The long-term tourism awareness
campaign aimed at local residents, will
continue through cooperation with local
groups and media to create a more friend-
ly and welcoming atmosphere for visitors.

MGTO briefs trade
on 2014 promotions

The list of tourism products is being
updated to revitalize tourism develop-
ment in different communities around
Macau, aiming not only to showcase
lesser-known sites but also to help re-
lieve traffic congestion. To achieve these
goals, monthly activities in outlying
neighborhoods are planned, as part of the
program, "Step Out, Experience Macau's

Weekend cultural performances, in-
cluding lion dances, Portuguese folk danc-
es, Chinese martial arts demonstrations,
and the popular “Drunken Dragon” dance,
as well as magic and balloon twisting
shows and Chinese Opera, will again be
staged at popular tourist sites on weekends.

MGTO will continue to cooperate
with local organizations in the Macau
Temples and Churches Project for the
benefit of visitors and local residents.
Pedicabs will continue to be on display
at popular sites to give visitors photo op-
portunities. Support will also continue
for the wedding incentive scheme, aim-
ing to attract couples, wedding planners
and companies to choose Macau. And
student groups continue to be the target
of the ongoing student excursion incen-
tive scheme.

As in the past, throughout the year,
with the support of its worldwide rep-

resentative offices, MGTO will actively

take part in travel fairs, roadshows and
large-scale consumer events in Macau’s
top visitor source markets and potential
new markets around the region, and in
Europe and the US. m

Macanese diaspora reunite
for 2013 gathering

ore than 1,200 members of our

unique the Macanese, or peo-
ple of mixed Portuguese and Chinese
ancestry with family ties to Macau,
gathered here from November 30 to
December 7.

The group, which meets regularly
in Macau every three years, was greet-
ed by Chief Executive Chui Sai On at
the opening ceremony for the series of

Jobooodd

reunion events, which included a group
photo session at the Ruins of St. Paul’s
attended by Secretary of Social Affairs
and Culture Cheong U. At a dinner
hosted by Macau Government Tourist
Office on December 7, Director Maria
Helena de Senna Fernandes addressed
the group, which included 879 members
who had returned from overseas for the

gathering. m
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goobooooboooon ooooooobobboon goooooooobobo 0markthel4thanniversary influences. Besides local perform-
ogbobooooooogn goooouoogoood ogoooooooodgoo of the establishment of the ers, this year’s Parade embraced
DDDD%DDDDDD”DDD gbobooobooobobod 0000000000000 Macau SAR on December 20, performing groups from many
“D obpo® ooboo P O gboboboboooooond DuiooouudUOUU  cylral Affairs Bureau organ-  countries and regions, namely
0Doo D“D nooo 0 bobooooooooood booood D 0 D_D " ized a Parade through Macau, Portugal, Spain, France, Italy,
EIV[,L"D DD DD 0 DDDDDDDDDDD%B P T Latin City. The event’s theme Peru, Bolivia, Brazil, Argentina,
oOoo00000000000 was “The Rhythm of Life,” butit  Colombia, Burkina Faso, as well
O0000000000000 also sought to exemplify the slo-  as Taiwan, Hong Kong and Main-
00000000000000 gan “Peace, Love, and Cultural land China, bringing the total to
VIVAOOOOOOOOOOoOOO Integration,” and was described around 2,000 creative partici-
O0000000000oon as “An annual celebration for the  pants.
O00o00o00oo000o0oon entire city — VIVA!” Follo.wmg an opening ceremony
00000000 o0Oooooo Supported by a vast array  at the Ruins of St. Paul’s, the parade
oooooooon of government institutions and  wended its way down Rua de S.
OoDooooooooo non-governmental groups, the  Paulo all the way past St. Anthony’s
O0oO0ooooooooog parade was again a magnet for  Square, St. Lazarus’ Church and
gdododdodooooooad tourists and a way to demon- culminating in a grand joint per-
ggogooooboooood strate Macau’s diverse cultural  formance at Tap Seac Square. m
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MGTO Global Promotion Highlights
Joooooood

LONDON [0 [

MGTO attended World Travel Market in
London and co-hosted a reception with
Hong Kong Tourism Board which was at-
tended by travel trade, media and celebrity
chef, Ching-He Huang, who recently vis-
ited Macau for filming.

HONG KONG O [0

MGTO hosted a Product Update Luncheon
in end of November at Club Lustiano for
the Board of Directors of Travel Industry
Council in Hong Kong.

ooooooooboboooooboo
00oo0o0o00oobOoooooood
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HONG KONG O O

TAIPEI 00 O

MGTO held “Fun Macau Travel Fair” at
Eslite Bookstore Xinyi on November 1 to
30 last year.
goooobonoooooogooo
goooboobooobooogoooo
og

MGTO organized a familiarization tour for
Hong Kong teachers aiming to enrich knowl-
edge on the culture and UNESCO-listed
world heritage of Macau, to inspect Macau’s
museums and accommodation facilities suit-
able for student groups and to facilitate Hong
Kong Schools’ liaison with counterparts for
potential academic exchange.
gooooobobooobooooo
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goooooooobobobbooooood
TAIPEI [0 O TOKYO [0 O

MGTO worked closely with Taiwan travel
agents and launched “Enchanting Macau”
tour product in November 21 last year to
targeting female visitors.

ooboobooboOoDbilio2100

MGTO teamed up with partnered travel
agencies to run between late November
and early December last year the in-train
gallery advertising blitz in Greater Metro-
politan Tokyo.

goooocooooooooooo - gooooooooooboooon

oobooooboo 1001200 0000000000
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KUALA LUMPUR O 0 O FRANKFURT O 0 O O

Live Screening final race of the Formula
3 Macau Grand Prix at the Pavilion’s
Connection in Malaysia to celebrate the
60th Macau Grand Prix with motor sports

MGTO organized an annual appreciation
event in the famous Ivory Club in Frank-
furt, of which top 40 tourism industry part-
ners attended.

enthusiasts. gooooobDOooooogao(vory
gooooooobooboooogooo cCub) JODOOOOOOODOODOD
gooobooboooboooooooo gooobooooooboboono
gooooobooboobeonboOonO oogd

oooooog

Augmented Reality Video (AR) allowed
public to have a virtual experience with the
Macau Grand Prix.
Jooooo@AROoooooooo
goooOooooboooooooo
goo

MGTO participated in 2013 USTOA
Annual Conference & Marketplace in
Scottsdale, Arizona to meet face-to-face
with the top 60 tour operators and promote
Macau’s upcoming tourism products, dis-
cuss new marketing opportunities.
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— = MGTO, in cooperation with Young Post INMACAUD OO O OC OO DD

B by South China Morning Post, organized Joint familiarization trip to Hong Kong
“Fascinating Macau” Macau World Herit- and Macau, organised end of November

I age Drawing Competition for secondary last year by MGTO and Cathay Pacific,

- school students in Hong Kong to promote for eight Portuguese tour operators and

B the Historical Centre of Macau. travel agents.
ooooooooboboboboobooooo oboboooogoobooooboooo
“booooOr oboooobobogoooo oooooboooboooooooo
oobooooboboooooooooo oooooooo
ooo

Joint Promotion with Hong Kong major
outbound travel agents to promote Macau
packages.
ooo00O0o0oooooooooooo
oooooooon

Joint promotion of MGTO in November
last year with the tour operator Jade Trav-
el and Emirates Airlines for travel agents
in Oporto.
obooooooooobooooo
oooooooooooboooo
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Macau tourism promoted in Nanning

M acau Government Tourist Office
(MGTO) is organizing a series of pro-
motion activities in mid February in Nanning.
A delegation of MGTO officials, travel trade
and performers are traveling to the capital of
the Guangxi Zhuang Autonomous Region in
southern China to promote the diversity of
Macau’s attractions.

The program of promotional activities,
named “Experience Macau in Nanning,
Guangxi”, includes an opening ceremony
with a Macau food dinner and cultural per-
formances, including dragon and lion dances,

and Macau singers, along with a 3D light show
projection with images of the city’s historical
buildings, jointly with arts and crafts artisans
working on site. During the promotion, travel
trade from Macau and Nanning will also be
briefed on each other’s new developments and
tourism situation, and discuss business opportuni-
ties in a mini-mart. Nanning citizens will be given
a taste of Macau’s unique blend of East and West
culture as well, through outdoor event comprised
with photo exhibition, 3D light shows, booths
with typical food, souvenirs, creative products
and travel information. m
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] 115191 Moscow, RUSSIA
JLelve' ﬁi Offlce_T(OOVfoeJﬂ INO- RL' S, Tel: +7 495-9815188
“ » alan Nagasari alan Raja ulan), Fax: +7 495-9815188 _
‘;ﬁ gboboooboooooobon ooooooon gonon O 50200 Kuala Lumpur, MALAYSIA E?I\);Iail' info@macau-tourism.ru =
N 000 0ogoooooogn gboooboooboboooboooboogn Tel: +60-3-21442500 : ' ES
dooooooooooo* oo — 0odoooooooooooooooo Fax: +60-3-21481357 000000 UK & REPUBLIC OF IRELAND _
googooogooor ggooogdg ooooogooog E-Mail: mgto@pacificworld.travel
O0oooo 0000000000000 000n Website: http:/my.macautourism.gov.mo ?ndIFlog;, M?glfialzn Hosuéi’zj_fl?'l"'s U
ooley Street, London, ,
goobooobuoogbdogobogd gboopooooboboobobognn UNITI)E/DKINGDOM F
gooooooobobbbooanb gboooooobooooboooboon Tel: +44 (0) 8454989983 -
000000000000 00 0000000000000000¢0 Level 10, BDO Tower - 120 Albert Street, Fax: +44 (0) 2031170951 B
000000000000 000 000" 00000000000000 B E-mail: macau@humewhitehead.co.uk |
0000000000000 0 0000 Tel 100. -
el: +09-3085206 =
Fax: +09-3085207
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E-Mail: macau@aviationandtourism.co.nz
Macau, Zhongshan and Zhuhai
101 ; i I <
joint-promotion in Anhui _ =
3_71 Beach Road, #12 - 06 KeyPoint, 8
A s part of Macau Government Tourist  and Macau have joined forces to promote three- Smgapore 199597, SINGAPORE -
Office (MGTO) cooperation with the in-one tour routes among local trade partners to lgl);_ :gggggggggg f:
Zhongshan Municipal Tourism Bureau and  encourage multi-destination tours. At the pro- E-Mail: mgto@pacleisure.com )
Zhuhai Culture Sports and Tourism Bureau  motion held in Hefei, each of the three tourism g
to promote the Fragrant Hill tour route across  departments gave a presentation of their desti- L
three cities on the Pearl River's western bank,  nation's tourism resources and latest develop- '
a promotion was held in Hefei, Anhui, in No-  ments, and joined their colleagues at a banquet. CONSULTANT IN ;
vember last year. Zhongshan, Zhuhai and Macau signed a <t
Mainland China’s rapidly developing high- =~ memorandum of cooperation in tourism in 2
speed rail services are bringing more and more 2006, and since then have worked together 00000001670 100 Tel: +886-2-25466086 ::

Anhui residents to Guangdong Province. As a
result, tourism offices of Zhongshan, Zhuhai

to develop and promote multi-destination
tours together. m
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Tourism Sector of Office

of the Macau SAR in Beijing

16th Floor Macau Center, No.8,
Wangfujing East Street,

Dongcheng Dlstrict,

Beijing, CHINA P.C.: 100006

Tel: +86-10-58138000

Fax: +86-10-58138999

E-mail: beijing@macautourism.gov.mo

Level 11, 99 Bathurst Street,

Sydney, NSW, 2000, AUSTRALIA
Tel: +61-2-92641488

Fax: +61-2-92677717

E-Mail: macau@worldtradetravel.com

0 O HONG KONG, CHINA

00000o0ogoovzood
0000700030

Flat 03, 7 /F, Charm Centre,

No0.700 Castle Peak Road, Cheung Sha Wan
Kowloon, HONG KONG

Tel: +852-28388680

Fax: +852-28388032 / +852-31182993
E-Mail: mgto@macautourism.com.hk

OO INDONESIA

JI. Dr. Sahardjo, No. 96A, Jakarta 12960,
INDONESIA

Tel: +62-21-8305664

Fax: +62-21-83705913

E-mail: mgto@intrareps.com

Website: http://id.macautourism.gov.mo

00 JAPAN

Hirakawacho KD Building 7F,

2-16-9 Hirakawacho, Chiyoda-ku,
Tokyo 102-0093, JAPAN

Tel: +81-3-52752537

Fax: +81-3-52752535

E-Mail: macau@milepost.co.jp
Website: http://jp.macautourism.gov.mo

00 KOREA

Suite 908, 16, Euljiro, Jung-gu,

Seoul, SOUTH KOREA

Tel: +82-2-7784402

Fax: +82-2-7784404

E-Mail: korea@macautourism.kr
Website: http://kr.macautourism.gov.mo

10/F-C, No. 167, Tun Hwa North Road,
Taipei, 105 TAIWAN, CHINA

000ooOoooo

Macau Economic and Cultural Office
OOoOCOoOs0700010100560 A0
Block A, 56/F Taipei 101 Tower, No.7,

Xin Yi Road Sec 5 Taipei 110, Taiwan, China
Tel: +886-2-81011056 Fax: +886-2-81011057
E-mail: info@decm.gov.mo

000 PORTUGAL

O000000ooooooooon
Macau Tourism Promotion
& Information Center in Portugal

O0o0oooooooooOoooao goooooooooooooooono Avenida 5 de Outubro, No. 115, R/C,

o0 “ 0000 - ooooor o gooooooooooboboooooo 1069-204 Lisboa, PORTUGAL
gooooooboobooooooooo gooooooooooboooooon Tel: +351-21-7936542 Fax: +351-21-7960956
O00000ooooooooooood ddooooooooooooooon E-Mail: geral@turismodemacau.com.pt
Oooooboouoooooobooooa OooooooooooooooOoo
000D0000000000000 000000000000000000

ooooooooooooooon goooooooooobobooooon
00D0O0DOo00000000000 00D0DDDODOODODDOD.

888/202, Mahatun Plaza Building,

3" Floor, Ploenchit Road, Lumpini,
Pathumwan, BKK 10330, THAILAND
Tel: +66-2650-9336

Fax: +66-2650-9336

Email: infos@macautourism.in.th

California:

6033 O . Century Blvd. #900

Los Angeles, CA 90045, USA

Tel: +1-310-5453464

Fax: +1-310-5454221

Toll free: 866 OK-MACAU

E-mail: macau@myriadmarketing.com

New York:

501 5th Ave. Suite 303, New York,

NY 10017, USA

Tel: +1-646-2270690

Fax: +1-646-3668170

E-mail: macau@myriadmarketing.com

00 FRANCE

5 Bis, Rue du Louvre, 75001 Paris,
FRANCE

Tel: +33-144778808

Fax: +33-142600545

E-mail: macau@expressconseil.com
Website: http://www.macautourism.gov.mof/fr/

00000 GERMAN SPEAKING MARKETS

Schenkendorfstrasse 1,

65187 Wiesbaden, GERMANY

Tel: +49-611-2676730

Fax: +49-611-2676760

E-Mail: macau@discover-fra.com
Website: http://de.macautourism.gov.mo

000 RUSSIA

11 Bolshaya Tulskaya Street,

Fax: +886-2-25466087
Email: mgtottwn@ms27.hinet.net
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Major exhibitions at Macau Museum of Art
feature works by Chinese painter

Statue), the space in front of the Macau Yue Mln']un and hlStOl'lC tea pleces

Cultural Center, and Tap Seac Square. T wo major shows at the
There are also performances at the Ruins Macau Museum of Art
of St. Paul’s, Mount Fortress, Senado Square, | this season bring works from M
Barra Square in front of A-Ma Temple, | the controversial and contem-
Friendship Square Rua do Cunha in Taipa and | porary to the traditional and
Coloane Village. Visitors might be surprised | sublime tea culture, addressing
to turn a corner and find a magician doing | a wide range of artistic tastes.
tricks, or bending balloons or artists bringing Fifty-two works by Yue &
quirky avant-garde acts to the streets as they | Minjun, best known for oil paintings de-
wander the city on Saturdays and Sundays.m | picting himself frozen in laughter, include

T ouring Macau’s scenic attractions on
foot is more fun than ever, because
now there are additional sites for cultural
performances visitors can enjoy along the
way. As part of Macau Government Tour-
ist Office’s campaign to promote walking
tours, “Step Out, Experience Macau’s Com-
munities”, weekend performances such as
Portuguese Folk Dance, Martial Arts, and
Lion Dance Performance have been added
at Ave. Dr. Sun Yat Sen (near the Kun Iam

This exhibition focuses
on the tea culture of the
Ming and Qing dynasties
| (14th to 20th century), par-
ticularly highlighting the tea
drinking customs among the
Qing imperial family. The
Tang and Song dynasties
(7th to13th century) are also covered, as
are wares produced during the 17th and

ooy

[]
[]
[]
[]

his signature image in sculpture, watercolor
and prints. The exhibition, Yue Minjun:
Neo-Idolatry opened in November and will

20th century in England and other Euro-
pean countries as well as some Chinese
export porcelain.

0000000000000 nD Uouobobooooobooo be open until February 16. Both shows are organized by the Civic
A 00000 uououoooo Jdoddddoooogooooo Also at the museum, Taste and Essence: ~and Municipal Affairs Bureau, Macau
000000000000 O0000 OO00OOoO0oO0OOoO0oo0oOooOod | ASpecial Exhibition of Historic Tea Pieces Museum of Art, Palace Museum, Victoria
000000000000 o0oo000 ODO0o0oO0oo0obobOO0o0oooOonood | bythe Palace Museum and the Victoriaand — and Albert Museum, Macau Foundation,
DO000000b0O0ob0O0oboO0ob00Ob0 ODOoooobooboOooOobooooOoO | Albert Museum, opened in December and  Macau Government Tourist Office, and
OoodoDooooooooboodod Dooobooooodoooddod | runs until March 9, featuring some 170 Macau Daily News.
0000000000 bobolb ODOUooUuoboboboOobOooOgg | cultural treasures, including porcelain and The Macau Museum of Art, Av. Xian
0000000000000 @M0Ob0 0O00O0000000D0DDODODODO0O | wooden tea sets, and tea-themed paintings  Xing Hai, is open from 10 am to 7 pm dai-
0000)Y§ooooooooOO0o00 goooooooOoOoOoQm from these respected institutions. ly except Mondays. m
Science Center singled out by TripAdyvisor exhibits wildlife J O 000000000 O0OOOO
T he Macau Science Center was re- i overall rating of 4-star or above overthe R O OO0 O OO0 0000 0Oo0o0o0O0o0o0oano
cently awarded by TripAdvisor for past 12 months to be eligible for this pres- ‘/ﬁ 0000000000 O O0O0O0O0O0OoOaoao
its family-oriented tourism facility, as tigious award. Currently, Macau Science  TripAdvisor DO D OO OO O 0O O O O O O O O
the venue is marking it’s forth anniver- Centerstandsinthetop I0percentamong [” DO D ODO0DO0O0D0O0OD0 O 000 0O00O0DOO0O O
sary with a variety of activities, includ- more than 140 tourist hotspotsinMacau. [0 0000000000 OO 00000—0000
ing an outstanding wildlife photography Last November the Macau Science [0 000000000 ODOOOOOOOO” OO
exhibition. Center opened a Wildlife Photographer OO 00000000000 OO0O0OO0OOODOOOOOOO
TripAdvisor, the world's largest trav- of the Year exhibition, comprising ase- OO0000O0 TripAdvisorDOO 000000000000
el website, awarded the Macau Science lection of the best 100 images fromthe OO 00000000000 000000 OOOO0OO
Center its Certificate of Excellence 2013. Wildlife Photographer of the Yearcom- OO0 00000000000 OOO0ODOOOOOOOOO
The Certificate of Excellence is based petition, now in its 49th year, whichis O O0O00O0O0O0O0O0O0OQO0O0 OQOOOOOOOOQOOOO
on the comments and ratings by trave- organized annually by the LondonNatu- O 000000000000 OO0O0O0OO0OCOOOOOO
lers on TripAdvisor. It is only awarded ral History Museum and BBC World- 0000000000000 OO0O0O0OOOODOOOO
to organisations that rank in the top 10 percent of all ~ wide. These excellent photographs promote discov- OUOUOO0OU0OOO0OOOOO OO00OO0OO0O0O0OOOO0OO
— | tourist attractions listed on TripAdvisor. In addition  ery, understanding and responsible enjoyment of the O OO ODO0OO0OOOOOO O OOO0O0O0O0OOOAO
to receiving exceptional feedbacks from the major-  natural world’s beauty and drama. The exhibition OUOOO0O0OOO0OOO0OO O0O00O0OO0O0O0OOO0OO0OO
ity of visitors, the organisation must also maintain an ~ runs until March 2. m goooooo 00000000 0d000Om
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New “Step Out, Macau’ Mobile App

M GTO has launched in De-

cember an iPhone App nities”. The App is available N 00000000000 ODOo00oOoOooooooooono
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Experience Macau’s Commu-

New walking tours to Macau’s temples announced

I n another bid to attract sightseers to

Macau’s lesser-known areas, Macau
Government Tourist Office (MGTO),
joined by local organizations, introduced
in November four new itineraries leading
visitors to 19 traditional Chinese temples
in the city’s older districts at Largo do

Pagode do Bazaar. The new tours com-
plement the four walking tour routes
“Step Out, Experience Macau’s Commu-
nities” that MGTO promoted earlier and
are described in brochures that are dis-
tributed at MGTO information counters
and the temples on the routes. m
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